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Diamond Sponsorship $15k SOLD OUT

» Three foursomes (12 players)

* Logo on premium golf giveaway

= Sponsorship of closest-to-the-pin contest hole with logo signage

* Logo on website & promotional materials

* Logo on signage at event

= Recognition at awards reception

= Equivalent value in public training seats or 50% off custom training

Platinum Sponsorship $13k SOLD OUT

= Two foursomes (8 players)

* Logo on golf giveaway

* One hole with logo signage

* Logo on website & promotional materials

= Logo on signage at event

» Recognition at awards reception

= Equivalent value in training seats or 50% off custom training

Gold Sponsorship $8k (1 opportunity)

» One foursome (4 players)

* Logo on golf giveaway

= One hole with logo signage

* Logo on website & promotional materials
* Logo on sighage at event

= Recognition at awards reception

» Equivalent value in public training seats

Silver Sponsorship $6k (2 opportunities) SOLD OUT
= One foursome (4 players)

* Logo on golf giveaway

* Logo on website & promotional materials

* Logo on signage at event

= Recognition at awards reception

= Equivalent value in public training seats

Blue Star Sponsorship $5k (2 opportunities)
» One foursome (4 players)

= Logo on website & promotional materials

» Recognition at awards reception

= Equivalent value in public training seats



19" Hole Reception & Silent Auction Sponsorship $6K SOLD OUT
= One foursome (4 players)

= Sponsorship of awards reception & silent auction

= Logo on signage at event

* Logo on website & promotional materials

= Recognition at awards reception

= Equivalent value in public training seats

Hole-in-one Contest Sponsorship $5k (1 opportunity)
= Two players

= Sponsorship of hole-in-one contest on Par 3 hole

» Logo on sighage at hole

* Logo on website & promotional materials

= Equivalent value in public training seats

Beverage Cart Sponsorship $5k (2 opportunities) SOLD OUT

= One foursome (4 players)

» Sponsorship of one beverage cart

» Logo signhage on beverage cart

» Logo on website & promotional materials
» Equivalent value in public training seats

Cigar Hole Sponsorship $5k SOLD OUT

» One foursome (4 players)

» Sponsorship of cigars handed out on hole
* Logo on signage at hole

* Logo on website & promotional materials
» Equivalent value in public training seats

Breakfast Sponsorship $5k SOLD OUT

» One foursome (4 players)

= Sponsorship of continental breakfast during registration
* Logo signage in registration and breakfast area

* Logo on website & promotional materials

= Equivalent value in public training seats

Lunch Sponsorship $5k

» One foursome (4 players)

= Sponsorship of boxed lunches

= Logo on lunch box

* Logo on website & promotional materials
= Equivalent value in public training seats



Photograph Sponsorship $5k

= One foursome (4 players)

= Sponsorship of team photos

* Logo on tournament photo holder, distributed at awards reception
* Logo on website & promotional materials

» Equivalent value in public training seats

Golf Cart Sponsorship $5k

= One foursome (4 players)

» Sponsorship of golf carts

» Logo signage in each cart

* Logo on website & promotional materials
» Equivalent value in public training seats

Hole Sponsorship $4k (6 opportunities)
» Two players

= Sponsorship of one hole

* Logo on signage at hole

* Logo on website & promotional materials
= Equivalent value in public training seats

Putting Contest Sponsorship $2k SOLD OUT
* One player

= Sponsorship of putting contest

» Logo on signage at event

* Logo on website & promotional materials

= Equivalent value in public training seats

Mulligan Sponsor $2k SOLD OUT

= One player

= Sponsorship of mulligan tickets that will be sold for charity at event
* Logo on tickets

» Logo on website & promotional materials

= Equivalent value in public training seats

Raffle Ticket Sponsor $2k SOLD OUT

= One player

= Sponsorship of raffle tickets that will be sold for charity at event
* Logo on tickets

* Logo on website & promotional materials

= Equivalent value in public training seat



